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Recreation Visits to Acadia National Park

Recreation Visits
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Bar Harbor Chamber Website Traffic
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Bookings on Chamber’s Book Direct

Bookings (Est.) on Book>Direct
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State and Regional Data
(2020 -2023)
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State Visitation

State Visitation: Maine Office of Tourism
B state [ DownEast/Acadia Region
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Economic Impact and Visitor Tracking Report
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Number of Visits

Number of Visits by Percentage (State)
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Number of Visits

Number of Visits by Percentage (Acadia/DownEast Region)
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Accommodations

Accommodations by Percentage (State)
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Accommodations

Accommodations by Percentage (Acadia/DownEast Region)
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Traveler Trends

Sustainability and eco-friendly practices
e Personalized guest experiences

e Wellness and health-oriented travel

e Remote work and bleisure travel

® Cultural immersion and authentic local experiences

Luxury travel (glamping)
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